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excerpts:

Data released by the Commerce Department shows that American
consumers are putting what little extra money they do have to
spend each month into eating out, upgrading their cars or
fixing up their homes, as well as spending on sports gear,
health  and  beauty.  Spending  at  restaurants  and  bars  has
jumped more than 9 percent this year through July compared
with the same period last year, and on autos by more than 7
percent, according to the agency.

Analysts say a wider shift is afoot in the mind of the
American consumer, spurred by the popularity of a growing
body  of  scientific  studies  that  appear  to  show  that
experiences,  not  objects,  bring  the  most  happiness.  The
Internet is bursting with the “Buy Experiences, Not Things”
type  of  stories  that  could  give  retailing  executives
nightmares.

HKOA combination of student debt and observing their parent’s
burden of housing during the housing recession has sharply
changed young people’s buying patterns.  Frequent job changes
has  made  the  need  for  mobility  treat  home  ownership  as
something to avoid.  They are less likely to accumulate stuff
the way their parents did.
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